The readership of health magazines:the role of health orientation.
Two important trends have drawn the attention of medical practitioners and academics in recent years: the growth of health consciousness within the United States, and the proliferation in the number of health-oriented media outlets. In the face of the growing health care consumerism, accompanied by the proliferation of health-oriented media delivery systems, it is important to explore the audience profile of health magazines so these magazines may be effectively used for media planning. This paper applies a motivation-driven approach to health magazine readership, arguing that health orientation influences the readership of health magazines. Based on an analysis of the Healthstyles data gathered in 1999 and building upon selective exposure theory, the study demonstrates that health orientation positively predicts health magazine readership. The study results provide guidelines for strategic media planning.